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RESUMO

Um movimento que vem crescendo no Brasil e no mundo, é o empreendedorismo. No
entanto, todos ainda tém dificuldade em conceitua-lo. Além disso, os estudos sobre
empreendedorismo brasileiro ainda estédo no berco, pois pouco se sabe sobre o perfil
mais comum do empreendedor brasileiro, sao raros esfor¢cos para promover a
educacdo empreendedora entre os cidaddos do pais. O presente trabalho tenta
demonstrar que o empreendedorismo pode ser uma forma inteligente de reduzir os
impactos causados em tempos de crise. O foco desta pesquisa é analisar os fatores
que influem a atividade empreendedora, as caracteristicas dos empreendedores e 0s
motivos para empreender. O empreendedorismo revelou uma aproximacédo da
resposta onde o resultado confirma o que foi desenvolvido no referencial teérico sobre
0 assunto.

Palavras-chave: Empreendedorismo; Plano de Negocios



ABSTRACT

A movement that has been growing in Brazil and in the world is entrepreneurship.
However, everyone still has difficulty conceptualizing it. In addition, studies on Brazilian
entrepreneurship are still in their infancy, as little is known about the most common
profile of Brazilian entrepreneurs, and little is done to promote entrepreneurial
education among the country's citizens. The present work tries to demonstrate that
entrepreneurship can be an intelligent way to reduce the impacts caused in times of
crisis. The focus of this research is to analyze the factors that influence entrepreneurial
activity, the characteristics of entrepreneurs and the reasons for undertaking.
Entrepreneurship revealed an approximation of the answer where the result confirms
what was developed in the theoretical framework on the subject.

Keywords: Entrepreneurship; Business Plan
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